
Brand guidelines

This document explains how to use the Chelmsford 4 Good brand
It is important that you follow these guidelines when using the logo or designing materials on behalf of Chelmsford 4 Good
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How to use the logo

Who is entitled to use the logo?
The purpose of the logo is to provide Chelmsford 4 
Good with a strong image or ‘identity’ that can be easily 
recognised. It is intended for use on all publicity 
materials advertising the campaign.

Who is entitled to use the logo?
The Chelmsford 4 Good logo is only available for use 
by the campaign itself.

It can, however, be used with permission by external 
organisations that are helping to promote the campaign (e.g. 
on third party leaflets, press releases, websites and so on).

The logo is not available for use by campaign supporters 
(businesses and individuals who have donated time or money). 
A separate logo, known as the ‘stamp mark’, is available 
for supporters to use – see page 4 for more information.

Please contact the Chelmsford 4 Good management 
team before using the logo or supplying to others.

Who should be contacted about using the logo?
If you have any questions about using the logo, or 
require further information and advice, please contact:

�Centre�Supporting�Voluntary�Action�Chelmsford�
CityBurgess�Well�House�
Coval�Lane�
Chelmsford�
Essex�
CM1�1FW

Tel:�01245�351888��Email:�info@Chelmsford4good.org

Chelmsford 4 Good is an initiative of Chelmsford CVS.�

Charity�no.�1112483��Company�no.�05586169

Chelmsford 4 Good is the charity initiative of choice for those 

who are passionate about Chelmsford. It is an initiative from 

Chelmsford CVS in partnership with The Charity Service.  

It aims to strengthen voluntary, community and faith groups 

by encouraging local people and working with businesses to 

donate time, money or skills to support good causes 

throughout Chelmsford.
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Logo variations

Which version of the logo should be used?
The Chelmsford 4 Good logo has two variations:

•  A colour version, which should be used in the 
majority of cases (fig 1)

•  A black and white version, which should only be 
used when the logo is displayed on materials set up 
for black and white printing or photocopying (fig 2). 
The black and white version can also be adapted for 
use when printing in a single colour other than black.

•  A white out version, to be used when placing on a 
solid colour background (fig 3).

A separate logo – called the ‘stamp mark’ – is available 
for use by supporters of Chelmsford 4 Good. See page 
4 for more information.

1

2

3



Chelmsford 4 Good Brand Guidelines4

The ‘stamp mark’ is a version of the logo available for 
use by supporters of Chelmsford 4 Good - i.e. 
businesses, organisations, individuals - anyone who 
has donated time or money in support of the campaign.

The stamp mark can be used by supporters as part of 
their own communications. For example, it can be 
used on leaflets, websites, blogs, social media (and so 
on) at the discretion of the user.

IMPORTANT: the stamp is not a ‘quality mark’ and 
should never be used to suggest that Chelmsford 4 
Good formally endorses or in any way guarantees the 
quality of a product or service. This should be made 
clear in writing to supporters wishing to use the stamp 
mark (particularly businesses).

There are four versions of the stamp mark:

•  “Supporter of…” (fig 1): supporters qualify for using 
this version once they have donated time or money 
to the campaign.

•  “Supporting…” (fig 2): supporters qualify for using 
this version if they are donating time or money on a 
regular, ongoing basis.

•  “Supported by…” (fig 3): a version of the stamp 
mark for use by projects and voluntary groups  that 
have received support from the campaign.

•  fig 4: This logo is for use when none of the above 
conditions apply.

Each stamp mark includes a black version, which 
should only be used when the stamp is displayed 
on materials set up for black and white printing or 
photocopying (or when printing in a single colour 
other than black). Also there is a white out version 
for use on solid colour backgrounds.

Stamp mark
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Clear space
The logo requires an amount of ‘clear space’ around it 
– that is, space in which no other content is present 
(such as text, images, etc). This helps to ensure the 
logo retains maximum impact and avoids becoming 
‘overcrowded’, particularly when displayed on busy 
documents or alongside other logos.

The exact amount of clear space is at the discretion of 
the designer, but there must be a minimum clear space 
as shown here. The clear space area is derived from 
the height of the letter ‘d’ in Chelmsford 4 Good. This 
proportionate distance is the minimum space required 
around all points of the logo before any other content 
may appear.

Minimum size
fig 1 shows the minimum size version of the logo, it 
has no strapline as it would become illegible at a 
smaller size. 

The minimum size at which the logo can be displayed 
is 25mm wide.

This is the smallest size at which the logo retains a 
reasonable level of legibility. Displaying the logo any 
smaller would make it increasingly difficult to read.

Logo clear space and minimum size
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The examples on this page illustrate different ways in 
which the logo may be displayed incorrectly.

It is important to avoid these mistakes and make sure 
the logo is:

1. Always displayed using the correct colours
2. Never rotated
3. Never distorted (squashed or expanded)
4. Never recreated using a different typeface
5.  Always surrounded by the minimum clear space area
6. Never modified by repositioning the text
7.  Do not use the strapline version of the logo at 

minnimum size.

How not to use the logo

logo
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Colours
The brand colours of Chelmsford 4 Good are green 
and black. The exact colour details are shown on this 
page in the following formats:

•  CMYK for printed materials.
•  Pantone for printed materials in two colours only.
•  RGB/Hex when producing materials for displaying on 

a computer screen.

Typeface
The typeface used in the Chelmsford 4 Good logo is 
called Bureau Eagle Bold. This typeface forms part of 
the logo design but is not intended for general use 
when producing written information.

Instead, we recommend using Arial as the standard 
typeface. Arial is a clear and legible typeface that is 
available on all computers (unlike Bureau Eagle Bold, 
which must be purchased separately). Arial is also a 
‘web safe’ typeface that is compatible with online media.

The Arial typeface has a variety of ‘weights’ (or 
thicknesses), the most common being Regular and 
Bold. These different weights should be used to 
highlight different sections of text or help ensure 
written information is clearly presented.

To help maintain legibility, do not display the typeface 
below 8 point size for body text and 12 point for titles, 
headlines and sub-heading in printed material. Point 
size 14 (or larger) should be used when producing 
materials for visually-impaired people.

Colours and typeface

CMYK

100%

70%

50%

20%

Pantone Screen

C53 M1 Y99 K0

C37 M1 Y69 K0

C27 M1 Y49 K0

C11 M1 Y20 K0

C0 M0 Y0 K100

C0 M0 Y0 K70

C0 M0 Y0 K50

C0 M0 Y0 K20

PMS 368

70% PMS 368 

50% PMS 368

20% PMS 368

Hex #77e200 Hex #000000

Hex #a0eb4c Hex #4c4c4c

Hex #bbf07f Hex #7f7f7f

Hex #e4f9cc Hex #cccccc

R119 G226 B0 R0 G0 B0

R160 G235 B76 R76 G76 B76

R187 G240 B127 R127 G127 B127

R228 G249 B204 R204 G204 B204

Arial Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890()!?&

Arial�Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz
1234567890()!?&

Fonts

Colours
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Logo position
When displaying the logo on materials produced by 
initiatives, projects or campaigns that are a part of 
Chelmsford CVS, the Chelmsford 4 Good logo should 
be positioned as illustrated on this page – i.e. bottom 
left hand corner of A4 documents where possible.

It may be necessary to position the logo elsewhere in 
order to comply with the brand guidelines of external 
organisations. In such cases please contact the 
Chelmsford 4 Good logo management team for advice.

Additional text
In addition, the following text line should
be used alongside the Chelmsford 4 Good logo:
•    an initiative of Chelmsford CVS.

Using the logo with other brands

Chelmsford CVS  
as the lead organisation

an initiative of Chelmsford CVS.

40mm
Ariel Regular
10pt / 13pt
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Part of 
Community and Voluntary 
Action Tameside

CVAT is a Registered Charity No. 1148056 
and a Company Limited by Guarantee 
Registered in England No. 7930346

Additional text on formal documents
For formal documents such as letterheads it may also 
be necessary to include:  
Chelmsford 4 Good is a working name of Chelmsford CVS.
Charity�no.�1112483��Company�no.�05586169

Using the logo with other brands

Volunteer Centre (VCT)  
as the lead organisation

27mm

Ariel  
Regular
8pt / 10pt

Ariel Regular
6pt / 8pt

Part of 
Community and Voluntary 
Action Tameside

CVAT is a Registered Charity No. 1148056 
and a Company Limited by Guarantee 
Registered in England No. 7930346

Chelmsford 4 Good is a working name of Chelmsford CVS  
Charity no. 1112483  Company no. 05586169

an initiative of Chelmsford CVS.

Chelmsford 4 Good is a working name of Chelmsford CVS  
Charity no. 1112483  Company no. 05586169

an initiative of Chelmsford CVS.
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Logo emphasis
In some cases the Chelmsford 4 Good logo may be 
required to have equal presence or emphasis with 
other logos.

fig 1 illustrates how the Chelmsford 4 Good logo should 
be displayed in cases where equal emphasis is 
required with one other logo.

fig 2 illustrates how the Chelmsford 4 Good logo 
should be displayed in cases where equal emphasis is 
required with multiple logos. In such cases we 
recommend that partner logos are positioned vertically 
in alignment with the centre line of the Chelmsford 4 
Good logo.

It is important to consult the brand guidelines of 
external organisations to ensure minimum size, clear 
space and other considerations are taken into account.

Using the logo with other brands

Healthwatch  
50:50 partnership

 
Partnership with more than one organisation

40mm

vertical alignment of partner logos

1 2



Written information and pictures

Chelmsford 4 Good Brand Guidelines11

The logo, colours and typeface are important parts of 
the Chelmsford 4 Good brand. Equally (if not more) 
important are the ways in which the campaign 
communicates through words and pictures.

Written information
Chelmsford 4 Good must be accessible to all members 
of the community, so it’s important for written information 
to be clear, concise and easy for people to understand. 

The�golden�rules�for�writing�text�are:

•  Keep it short and simple.
•  Focus only on the key points that relate to what you 

are saying (don’t waffle).
•  Make sure your writing can be understood by as 

many people as possible, not just your target 
audience (avoid jargon and complicated words).

‘Bite-sized’ chunks of text are much less daunting and 
easier for people to digest. It also helps to separate 
different types of information – for example, make a 
clear distinction between introductory information, 
instructions, contact details and non-essential or 
supplementary information. This will help people to find 
what they need quickly and easily.

The Plain English Campaign offers a wealth advice on 
how to write clearly. For further advice visit  
www.plainenglish.co.uk

Pictures
Pictures are often more powerful than words in terms 
of capturing people’s attention and communicating a 
message. Good quality pictures are particularly 
important for promoting Chelmsford 4 Good, as they 
can help to:

•  Celebrate success stories, by letting people see what 
supporters’ contributions have helped to achieve.

•  Emphasise the ‘local focus’ of the campaign, by highlighting 
local people and places (that others will recognise).

•  Illustrate the diversity of communities involved, 
enabling people to see ‘someone like themselves’ 
participating in voluntary work.

The�golden�rules�for�sourcing�pictures�are:

•  The bigger the better! The bigger an image the better 
its overall quality (unless it’s blurry or badly exposed). 
Look at the size of the picture file – if the size of your 
image file is less than 1Mb (Megabytes) or 1000Kb 
(Kilobytes) then it’s probably too poor quality to use 
in print. If in doubt, seek advice from someone with 
experience of design or photography.

•  Use a good quality camera on the highest settings, 
especially when taking pictures for use in print.

•  Avoid images taken from websites. Images on 
websites may be appear fine when viewed on a 
computer screen, but they will appear poor quality 
when printed.

•  Make sure you have permission to use pictures 
obtained from external sources. If in doubt, contact 
the copyright holder(s).

•  Not everybody likes having their picture taken! 
Always ask people’s permission and explain what 
the picture will be used for. When taking photographs 
of children, be sure to obtain permission from their 
parent or guardian.
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The Chelmsford 4 Good logo is available in a range of 
file formats suitable for use on all materials from 
exhibition stands to websites to internally produced 
Word documents. 

Eps
Use this format for all professionally produced 
applications. It’s compatible with all design programmes: 
InDesign, Illustrator and Photoshop. 

Jpeg
Only use this format for Microsoft programmes, such 
as Word and PowerPoint.

Templates available:
Powerpoint
Letterhead

Logo file formats guidance

 
Our letterhead template

 
Our Powerpoint template


